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Abstract:

Paper attempted to know the eminence of Veena World in international tour packages in Satara to
understand the scope for international tour operating business in Satara. 7P’'s of marketing mix Product
(Tour packages), Pricing, Place and channel distribution; Promotion, Process, People and Physical Evidence
considered to know the eminence of Veena World with reference to existing four tour-operating agenciesin
international tour packages in Satara as Sathe Tours, Global Holidays, Kadam Tours and Kesari Tours.
Collected data analyzed and inferences presented in data discussion. The results shows that though there are
five tour operating providers in international market, Kesari tours is close competitor to Veena World. More
or less their offers are similar. Both are involved in number of packages, however some area offers are
exclusively offered by Kesari and some by Veena World. It shows that their competition lies with product
range. In case of pricing Veena World pricing range is lower compared to Kesari. Rest of the tour operating
agencies in Satara is much behind in product range compare to Veena World. Thus, Veena World can
compete only with product range and prices since promotion, physical distribution & place (location), people,
process and Physicial evidence are available and found similar so no scope to compete in these elements.
oot booking is not available in Veena World service delivery process as other do. Article provides input to
the new comersin tour operating businessin international tour packages in Satara. Veena World would come
to know their eminence in international tour packages in Satara, would under stand the competitive edge, and
know the unmet areas in product offers. Comparison could help in selecting appropriate marketing mix model
according to product's categories. Article raise few questions like is established brand make the differencein
price competition. s Veena World obtained the same results from other cities?

Keywords: Tour Packages, Veena World, Marketing Mix and Inter national Tour

Introduction:

Tourism is the holiday’s concept for customers to be based on national level, international

level or all over the world. It is the pur fw%\ TS0 crestion,
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tour came into being in the second half of 19™ century with the development of road, rail, and sea

transport after the industrial revolution. There are many tourism activities require big package with
satisfaction cost with the quality services to be successful. There are many travel agencies are
successful at an international level packages viz. Veena World, Kesari Tours, Global Holidays, Sathe
Tours, Kadam Tours, etc are also working in Satara.

In Satara at international level tourism agencies provides some packages like Africa,
America, Australia, New Zealand, Dubai, Europe, Sri Lanka, Hong Kong, Singapore, Thailand,
Japan, China, Korea, Maldives, Mauritius, etc. A Veena world team extremely knowledgeable &
extensively travelled professional strives to provide the best quality service and value for guest.
Company working with a vision to provide a pleasant experience for everyone in the family,
anytime, anywhere, around the world and continue to reach to the mission to offer affordable travel
to everyone, anytime, anywhere around the world through personalized services at all levels and to
have transparent dealing with guests, partners and Associates.

Veena World was started in a 30th June 2013 in Satara with an expectation that they can do
better in their business. They did better since there was less competitors to compete the business but
as the time passes new entrants started entered in the business with the new ideas, new marketing
strategies, packages to attract the tourist flow and the competition is going tougher & tougher.
Therefore, there is a need to design & develop marketing program to attract new customer, improve
the sales figure, to improve the profit, to retain the existing ones and to survive in the competition.
To determine effect and efficient marketing program need to redesign marketing mix by considering
the comparative status of marketing mix with the competitors available in Satara. The new entrants
in this tour operating business need to aware the eminence of existing players in Satara in
international tour packages. Therefore two objectives set to suffice the purpose as to understand the
marketing mix of Veena World with reference to existing players in Satara and to evaluate the
elementsto draw the inferences.

Review of Literature:

Researcher gone through previous researches to know research study undertaken to evaluate
the elements of marketing mix and the study about tour operating business. It is briefed as follows:

It is significant to discuss whether established marketing models can be revised for products.
First, the unique features of products were systematically reviewed, and then three typical products
were analyzed and compared utilizing three established marketing models, including 4P, 4C, and 4S.
It found that these marketing mix models have di®erent suitability for three typical | products. The
intention of this paper was to provide ce fc X model
according to product's categories and tc f %ﬂﬁh;ﬁ 1‘«. h,rw‘j}:ix Q)
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(Chan S.Yeu, 2012)Study examines the international marketing mix in two different important

markets with an objective to analyze and understand the similarities and differences of the
international marketing mix strategy implementation by the company. Using comparative analysis,
this study focused on 4P approach of marketing mix which is based on product, price, promotion and
place analysis. It found that the concern has adopted different kind of its 4P in their international
marketing mix based on both, localization and globalization approaches.

As a service provider, Tour operator plays a vital and intermediate role between tourism and
tourists. Article reviews how sustainability systems in Bharath International Travels (BIT) are being
challenged by organizational habit and perceptions rather than analytical decision-making with
respect to the relationship between health and safety, quality and sustainability with the concept of
supply chain management. Environmental indicators are identified as the most conflictive and they
demonstrate that most challenges require a change in human behaviour rather than a technical
solution. The data suggests that tour operators need to develop sustainability auditing tools that
consider the impacts upon health, safety and quality within the accommodations. The Travel life
sustainability auditing system provides a useful case study to demonstrate the necessary requirement
for a complementary approach when conducting accommodations audits. This research aims to
measure the awareness and the implementation of tour operators (TOs) regarding to sustainable
tourism supply chain management (STSM) and to explore the internal factors of Tour operators
affecting their STSM implementation (Devaraja T.S., 2014)

Most of the challenges are originating from the external facilitators of the tourism but they
have negative impacts in the internal business operations of tour operators. There are some obstacles
towards the delivering of the services by the tour operators to the customers resulting from the
improper functioning of other supporting factors such as poor infrastructure, safety etc. Thus,
appropriate measures should be taken from the public and private sectors in joining forces to tackle
the challenges by tour operators (Nkonoki, 2012).

Apart from technology transfer, capacity building among tour operators and consumer
education are necessary to further disseminate feasible strategies to mitigate tourism's climate impact
in the nature-based tourism segment (Laura Driscoll, 2007).

Study identifies motivations of tour operators in responding to responsible rural tourism
development as well as the challenges and barriers faced by tour operators. Also proposes a
theoretical framework which is built upon the motivation factors using the push and pull theory to
present the initiatives of tour operators in the practice of responsible tourism development in rural
destinations. (Chan, 2013) Je— o
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Tourism recommend appropriate incentives to encourage to embrace sustainability and found that

they are generally positive about sustainable tourism and know that they have arole to play hence
they should be actively involved and felt that an eco-rating scheme was not urgent. What is required
is. Training, education and awareness. Involvement of more people & organizations within and
outside tourism industry in the pursuit for sustainable tourism since tourism impacts on many people
and organization cutting across various industries and regions. Suggest that there is a need for the
national tourism policy and vision for ecotourism, identification of the needs of tour operators about
sustainable tourism, communication of the benefits of sustainable tourism to tour operators and
promotion of the ownership of the concept among tour operators and the public. Recommended
Tools for engaging tour operators as 44% mandatory code of conduct, 30% eco-rating schemes, 19%
own initiatives. There is need for the different players to take responsibility: Government — Policies,
national ecotourism/ sustainable tourism strategy, provide infrastructure e.g. collecting and disposal
of waste responsibly, provide generic guidelines to guide the industry. Organizations (Tour
operators, Hoteliers, Travel Agents, Destination managers, Trade Associations etc) and should take
responsibility for their carbon footprint.

Tour operating firms are key players in the tourism sector. Recognizing this fact, study aimed
at identifying the major roles played by tour operating firms in Ethiopia, and their defining
characteristics such as their branch distribution, promotional methods they employ, the skills and
training of their personnel, and the level of involvement of local communities in their operations.
Findings indicate that tour-operating firms are highly vertically integrated, have low branch
distributions in tourist attraction sites, employ a few promotional media, and involve local
communities in some forms of tourism activities at tourist destination sites. The sector is also
characterized by lack of skilled man-power and appropriate infrastructures (Seleshi, 2011).

Article argues that perceived risk is inhibitor for the emerging domestic market to develop a
culture of going on holiday, which necessary for the sustainable development of tourism in South
Africa. Entrenching a culture of travel can be expedited through appropriate package tours in the
same way as it stimulated domestic travel in former Eastern European societies. Packaged tours
provide convenience and both psychological and financial security in a single transaction which can
be considered a surrogate for the benefit of risk avoidance when visiting friends and relatives. Study
indentified the importance of decision factors for domestic packaged tours. The most important
perceived decision criteria were cancellation possibility, affordability and safety whilst on tours the

three least important were radio promotion, train transport and proximity. The result may be used by

new and small tour operators to imprc ision.y owledge
. e CHN A B .
based and proximity. The results woul E;“fj'ﬂ'"ﬂu "-.ﬂ'r;;_q‘j?a-_r-t-“ decision

=l c757 E DIRECTOR

IRJHISIC2302034 | International Research Joyr's fticYashiodee fetinlca-Lamgiug 11S)| 277

%'aq.:-.@:lﬁiik 7 4 Satara



www.irjhis.com ©2023 IRJHIS | Special Issue, February 2022 | ISSN 2582-8568 | Impact Factor 6.865
International Conference Organized by V.P. Institute of Management Studies & Research, Sangli
(Maharashtra, India) “Digital Technology: Its Impact, Challenges and Opportunities” on 25" February 2023

making and render competition more knowledgebase. It would serve the need of both tourist buyers

and tourism sellers and contribute to sustainable development (Bresler, 2011).

Well traveled: Rebounding travel rates will keep the industry soaring despite high
competition The industry report identifies the leading companies and offers strategic industry
analysis of the key factors influencing the market. (Tour Operators in the US: Market Research
Report, 2015),
http://www.ibisworld.com/industry/default.aspx2indid=1482

Tour operators function as intermediaries in the tourism distribution system linking producers
and consumers. Their expertise in packaging tourism products allows for more offerings to a wider
range of tourists. This study examined the role tour operators fill in packaging travel to developing
countries using Indonesia as a case study. Many developing country governments, including
Indonesia, have assumed active roles in tourism development. (Tour Operators Role in the Tourism
Distribution System:, January 1993)

Research M ethodology:

Present study conducted in Satara during 2021-22. Survey conducted to know marketing mix
of fivetour operators Sathe Tours, Global Holidays, Veena World, Kadam Tours and Kesari Tours,
who offers foreign international tour package to customer in Satara. Aim to know the Marketing
efforts of Veena World in International Tour Packages in relation to competitors in Satara
Therefore, structured schedule prepared to probe into the details. The Primary (schedule, discussion
and observation) and secondary data (organization documents, advertising materials, brochures etc)
used to suffice the set objectives. Collected data presented with the help of tabulation, interpretation
and findings.

Data Discussion and Presentation:

Veena world embarked on a new and exciting journey to give a lifetime experience of
travelling with the best services like Signature Holidays, Corporate Travel- MICE (Meeting,
Incentives, Conferencing, and Exhibitions), Inbound Holidays, Short Break, Group Tours- Jubilee
Tours, Senior’s Special, Women'’s Special, Student’s Special, Honeymoon Special, etc.

In Honeymoon special package, Only Veena World and Kesari Tours offers the packages. Of
which Veena World provide Thailand Rs.46631, Mauritius Rs.84917 with lower price compare to
Kesari Tours Thailand Rs.54550, Mauritius Rs.99943. However, Bangkok Rs.79851 distinct offer by
Veena World and Singapore Rs.76708 distinct offer by Kesari Tours.

In Women Special Package Only Veena World and Kesari offers this product. Veena World

provide offer Bhutan, North East, ca, 3l rRussia,
o . . . FCHN A\l
Scandinavia, Russia, Australia which "r:@%-“@.-_, \";“f}.:ﬁ}ia-*-f’i"" kes the
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advantage of Mauritius Rs.88262, Thailand Rs.46631 that is more affordable than Kesari as their
rates for Mauritius Package Rs.101665, Thailand Rs.51038 packages. However, Kesari Tours offer

some exclusive packages China, Hong Kong-Macau-Shenzhen, Singapore Malaysia, Sri Lanka
Maldives, New Zealand, AustraliasNew Zealand. Thus, Kesari Tours is the close competitor to
Veena World.

In Seniors Special Package available only with Veena World and Kesari Tours. Of which
Veena World's price of Thailand Rs.46631, Mauritius Rs.88262 is affordable than Kesari Tours
prices of Thailand Rs.51038, Mauritius Rs.101665 package. Kesari Tours take the advantage of Sri
Lanka-Maldives combine package, which is not with VVeena World. Veena World offers reasonable
packages as Nepal, Europe, Sri-Lanka, Scandinavia, Bhutan, Australia, America, New Zealand,
Singapore Malaysia with Cruise, Australia-New Zealand.

Jubilee Special package as Thailand, Dubai, Mauritius, Europe, America, Singapore with
Cruise available only with Veena World. So it does not have the competition in this package to
compare the cost.

In Single Special Package Thailand, Dubai, Turkey, Europe, Nepal, and Singapore with
Cruise are provided only by Veena World. No competition in this package.

In Student Tour Package only two agencies are involved in this offer in Satara. Where
America Rs.267632 package available only with Kesari Tours. Whereas Singapore Rs.69884,
Europe Rs.103974, Switzerland Rs.146165 offers available only with Veena World. Mauritius
packages Rs.45631 offered by Veena World and Kesari offers Rs.49660. It shows that V eena World
is more affordable compare to Kesari Tours.

Short weekend packages Singapore, Hong Kong, Bali exclusively offered by Kesari in
Satara. No competition in this offer to compare.

Economy Tours packages Dubai with Sharjah, Mauritius,Sri Lanka-Maldives, Thailand-Hong
Kong, Thailand exclusively offered by Kesari Tours in Satara.

In Family Tour packages, Sathe Tours offers only Singapore-Thailand-Malaysia Rs. 113000.
Of which, ailmost all package offers available with Global Holidays. Kadam Tours offers 4 packages
Singapore-Thailand-Malaysia, Singapore-Malaysia, Bangkok-Pattaya-Phuket and Hong Kong-
Macau in addition to that Macau-Shenzhen- Hong Kong, Singapore-MalaysiaaHong Kong and
Singapore-Hong Kong offered by Kesari. However, Veena World provides maximum packages in
affordable price. Singapore-Malaysia Rs.78000, Bangkok-Pattaya-Phuket Rs.65000.

In Dubai-Mauritius Tours Packages all five tour agencies are involved in this offer. Sathe
Tours offers 2 packages, Kadam Tou ena o B.otfers. whereas

" §gy it ubai and
CIRECTORK
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Mauritius-Seychelles tour packages. In this category, Veena World offers lower Prices compared to

other.

In Italy-Austria-Swiss-Paris-London Tours Packages except Sathe tours al are involved but
Veena World and Kesari Tours packages offer are more compared to other. London-Swiss-Paris
package offered by four tour agencies where Kadam Tours prices are lowest compared to other.
Veena World exclusively offers Austria-Swiss-Paris-London, Italy-Austria-Swiss-Paris. In rest of
tour packages in this category its prices are lower compared Kesari Tours.

Europe Continent Tours Packages offered by all except Sathe Tours. All of Europe package
is offered by Global Holidays and Kesari Tours. Best of Europe and All of Europe does not available
with Veena World whereas European Treasurer, European Discovery, European Dream and
European Magic only like tour packages in this category exclusively available only with Veena
World. Compare to Kesari tours Veena World package prices are lower.

In One Country Tours Package all tour agencies are involved. However, Sri Lanka offer only
available with Sathe Tours, Veena World and Kesari Tours. Veena World offers highest number of
packages in this category compared to others as ‘Sri Lanka, Switzerland, Greece, Poland, Spain,
Turkey, Egypt, Singapore, Jordan-lsrael, Thailand, New Zealand, Australia, Alaska, Canada and
Spain with La Tomatina Festival’. Norway is only offered by Global Holidays. Alaska, Canada,
Greece, Egypt and Poland exclusively offered by Veena World in Satara. Whereas Ireland, Portugal
exclusively offered by Kesari Toursin Satara.

In the category of United States of America & Scandinavia-Russia Tours Packages all tour
operators available except Sathe Tours. Global Holidays offers only two options as Scandinavia-
Russia and Scandinavia-Midnight Sun. Kadam Tours offers only single option as USA Whereas
Veena World and Kesari Tours offers aimost all. USA East-West Coast only available with Kesari
Tours and South America offer is only available with Veena World. Kesari Tour is close competitor
to Veena World but VVeena World prices are lower compared to Kesari Tours in Satara.

Japan-China-KoreaTours Packages are offered by Sathe Tours, Veena World and Kesari
Tours. Japan-China-Korea package offer is only available with Veena World and Japan China is
exclusively available with Kesari Tours. Prices in this category lowest prices only available with
Sathe Tours compared to other. China-Hong Kong-Macau offer is available only with Sathe Tours
and Kesari Tours.

Two-Three Combine Countries Tours Packages all samples are involved. Highest options
available with Veena World compared to other. Bali-Indonesia and Sri Lanka-Maldives only two

offers available with Sathe Tours in t 100, wailable
- - - e ] 1 Il I| J‘:.l ‘z'. -
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With Egypt, Slovenia-Croatia and Amsterdam-Paris-London-Scotland are exclusive options only
available with Kesari Tours whereas England-Scotland-1reland-Wales, Greenland-Iceland, Tashkent-
Samarkand offers exclusively available only with Veena World.

Veena World offers lowest pricing compared to Kesari Tours

In Place and Channel Distribution few variable tested by Researcher to compare among the
tour agencies. All types of transportation is offered by all the tour agencies except rail with Veena
World. Communication regarding offline and online is available with all the agencies. Infrastructure
finds best in Sathe Tours, Global Holidays whereas find better with Veena World and Kesari tours.
Find good with Kadam Tours. It shows that few agencies give more weight age to infrastructure. All
agencies find easily accessible to the tourist. Professional Staff is available with all tour agenciesin
Satara. Hospitality also finds in all the tour agencies in Satara.

In case of Promotional Activity, Advertisement did by all the tour agencies. Flex and
Hoardings are also by all agencies. Newspaper is preferred by all except Global Holidays. Seminar
and Conference conducted by all except Sathe Tours and Kadam Tours. Television media is only
preferred by Veena World and Global Holidays. Except spot-booking all types of promotion tools
executed by Veena World.

In Service delivery process amost all the tour agencies follow the standard process. Six
element of marketing mix People, all the agencies going in similar ways except with more or less
experience about product knowledge.

About physical evidence, almost all tour agencies in Satara have similar pattern of physical
evidence.

Finding:

There is various international tour packages offered under product range by existing players
in Satara under different heads. Data shows that Honeymoon special package is available only with
Veena World and Kesari Tours. Bangkok is exclusive offer by Veena World. However, Singapore
offer is missing by Veena World' s Honeymoon special package. Kesari Tours isonly one competitor
to Veena World in Women Special. Where Kesari Tours offer some exclusive packages China, Hong
Kong-Macau-Shenzhen, Singapore Malaysia, Sri Lanka Maldives, New Zealand, Australia-New
Zealand. However, Bhutan, North East, America, Sri Lanka, Europe, Dubai, Scandinavia-Russia,
Scandinavia, Russia, Australia are offers exclusively available only with Veena World. Thus Veena
World has advantage to highlight into competition. Veena World has only single competitor in
Senior Special Package where Sri Lanka-Maldives combine package available only with Kesari
Tours. Thailand, Dubai, Mauritius, Eur |ca package

N ghrais-ecC Student
DIRECTOR
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Tour Packages also Kesari is the close competitor to Veena World But Singapore, Europe,

Switzerland offers available only with Veena World. Short weekend packages Singapore, Hong
Kong, Bali and Economy Tours packages Dubai with Sharjah, Mauritius, Sri Lanka-Maldives,
Thailand-Hong Kong, and Thailand exclusively offered by Kesari only. Here Veena World is
lacking. Maximum family tour packages available with Veena World compared to other competitor.
Mauritius Kenya Dubai and Mauritius-Seychelles tour packages in Dubai Mauritius tours only
available with Veena World.

In ltaly-Austria-Swiss-Paris-London Tours Packages, AustriaSwiss-Paris-London, Italy-
Austria-Swiss-Paris are the exclusive offers only available with VVeena World. In Europe Continent
Tours Packages, European Treasurer, European Discovery, European Dream and European Magic
only available only with Veena World however, Best of Europe and All of Europe offer is only
available with Kesari Tours. Veena World offers highest number of packages in one country tour
package. Ireland, Portugal exclusively offered by Kesari Tours. South America offer is in United
States of America and Scandinavia-Russia only available with Veena World and not with Kesari
Tours. Whereas USA East-West Coast only available with Kesari Tours. Japan-China-Korea
package offer is only available with Veena World and Japan China is exclusively available with
Kesari Tours. In two three-combine countries, highest options available with Veena World
compared to other.

Considering pricing option of close competitor Kesari Tours, Veena World is pricing is
lower. All types of transportation is offered by all the tour agencies except rail with Veena World.
Television mediais only preferred by Veena World and on the spot booking avoided only by Veena
World. Other promotional tools are preferred by almost all the tour agencies. All the tour agencies
follow the standard process of tour service delivery. In People, all the agencies following similar
ways except with more or less experience about product knowledge. Almost al tour agencies in
Satara have similar pattern of physical evidence.

Conclusion:

To conclude that there are few tour agencies available in Satara to provide the International
Tour Packages with various offers as Jubilee Tours, Senior’s Special, Women's Special, Student’s
Special, Honeymoon Special, etc. It found that Kesari Tours is a close competitor to Veena World. It
also found that the some offers are exclusively available with Kesari and some with Veena World.
However, pricing range of Veena World offers are reasonably lower compared to Kesari Tours in
Satara.  Only Product and Pricing are the elements of marketing mix are available to the Veena
World to compete in market and Pror Ocat cess and
o "h:;,ﬁ}_\f:;.«f" ble with
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other competitors. Therefore Veena World should understand their strengths and weaknesses and

should design proper marketing strategy to tap and compete the target market. The present study
gives the scope for further research as to comparison of customers’ feedback towards same package,
Is established brand and market reputation makes the difference in creating positive impact on
customer’ s preference of tour agencies?

Managerial Implications:

After realizing the strengths and weaknesses in tour operating business in Satara with
reference to competitors elements of marketing mix, Veena World can restructure its product range
and would take competitive advantage of its pricing as price is sensitive factor in buying behaviour
of Indian Customer especially Satara inbound tourist where Satara is known for pensioners city.
Veena World should design their product range and marketing strategy to suit to the demographic
profile of Satara. New entrants could design appropriate marketing mix model before introducing in
Satara
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Annexure

Table: 01 Honeymoon Special Package
Following table shows comparative status of Veena World with the competitor of Honeymoon Special

Package.
Sr. Name of Package Sathe Glabal Veena Kadam Kesari
No. Tours Holidays World Tours Tours
A. Thailand - - 46631 - 54550
B. Mauritius - - 84917 - 99943
C. Singapore - - - - 76708
D. Bangkok - - 79851 - -

Source: Primary Data

Table: 02 Women Special Package
Following table shows comparative status of Veena World with the competitor of women Special Package.

Sr. Name of Package Sathe Glabal Veena Kadam Kesari
No. Tours Holidays World Tours Tours

A. Bhutan - - 55900 - -
B. North East - - 60900 - -
C. America - - 290226 - -
D. Sri Lanka - - 63930 - -
E. Europe - - 163400 E 3
F. Dubai - - 88560 - -
G. | Scandinavia-Russia - - 250900 - -
H. Scandinavia - - 164025 - -
I Russia - - 1220650 - -
J. Australia - - 241066 - -
K. Mauritius - - 88262 - 101665
L. Thailand - - 46631 - 51038
M. China - - - - 159895
N. | Hong Kong-Macau-

Sherzhen - - - - 107201
O. | Singapore-Malaysia - - - - 101555
P. | Sri Lanka-Maldives - - - - 104134
Q. New Zedland - - - - 237990
R. Australia-New

Zedland - - - - 341330

Table 03 Seniors Special Package-
Following table shows comparative status of Veena World with the competitor of Seniors Special Package.

Sr.
No.

Name of Package

ok
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A. Thailand - - 46631 - 51038
B. Mauritius - - 88262 - 101665
C. Sri Lanka-Maldives - - - - 104134
D. Nepal - - 49900 - -

E. Europe - - 120835 - -

F. Sri Lanka - - 62851 - -

G. Scandinavia - - 160875 - -

H. Bhutan - - 55900 - -

l. Australia - - 242716 - -

J. America - - 200695 - -

K. New Zealand - - 202178 - -

L. Singapore Mglaysawnh y ) 112938 ) )

Cruise
M. Australia-New Zealand - - 369097 - -

Table 04 Jubilee Special Package-
Following table shows comparative status of Veena World with the competitor of Jubilee Special Package.

Sr. Qlameer Packege Sathe Glgbal Veena Kadam Kesari
No. Tours Holidays World Tours Tours
A. Thailand - - 46631 - -
B. Dubai - - 85560 - -
C. Mauritius - - 88262 - -
D. | Singaporewith Cruise - - 99361 - -

E. Europe - - 220660 - -
F. America - - 275511 - -

Table 05 Single Special Package-
Following table shows comparative status of Veena World with the competitor of Singles Special Package.

Sr. Name of Package Sathe Glabal Veena Kadam Kesari
No. Tours Holidays World Tours Tours
A. Thailand - - 46631 - -
B. Europe - - 135800 a -

C. Turkey - - 80905 - -

D. Dubai - - 77394 - -
E. Nepal - - 45900 - -

F. Smgapore With ) } 97361 ) )

Cruise

Table 06 Student Tours Package-
Following table shows comparative status of Veena World with the competitor of Student Tour Package.

Sr. Name of Package Sathe Glabal Veena Kadam Kesari
No. a0 Tours Holidays World Tours Tours
A. Thailand - - 45631 - 49660
B. America - - - - 267632
C. Singapore - - 69884 - -
D. Europe 103974
E. Switzerland 0=
\gantm" -
W =
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Table07 Short Weekend-

Following table shows comparative status of Veena World with the competitor of Short Weekend.

Sr. Name of Package Sathe Global Veena Kadam Kesari
No. Tours Holidays World Tours Tours
A. Singapore - - - - 76708
B. Hong Kong - - - - 72440
C. Bali - - - - 64660

Table 08 Economy Tours Package-
Following table shows comparative status of Veena World with the competitor of Economy Tour package.

Sr. Name of Package Sathe Glabal Veena Kadam Kesari
No. Tours Holidays World Tours Tours
A. | Dubai With Sharjah - - - - 69096
B. Mauritius - - - - 82684
C. | SriLanka-Maldives - - - - 90354
D. | Thailand-Hong Kong - - - - 93019
E. Thailand - - - - 51038

Family Tours Packages-

Following table shows comparative status of Veena World with the competitor of Family Tour Package.
Table 09 Singapore-T hailand-M alaysia Tours Packages-

Sr. Nafoedr Paciiie Sathe Global Veena Kadam Kesari
No. : Tours Holidays World Tours Tours
L Singahere Thall g 113000 | 110000 | 103253 | 120000 | 128132
Malaysia
2. Singapore-Hong Kong - 80000 - - 119878
3. Singapore-Malaysia - 100000 89731 78000 106805
4, Singapore-Malaysia-Hong . 145000 i i 154160
Kong
5. Bangkok-Pattaya-Phuket - 42000 79688 65000 86613
6. Smgapore-Kng lumpur- ) 75000 ) . )
Malaysia
7. Singapore-Thailand-
MetaysieMeneri¢one 125000 155308
8. Singapore-Hong Kong- ) 11000 10988 i i
Macau
9. Hong Kong-Macau - 75000 - 85000
10. | Macau-Shenzhen- Hong i 100000 | 91656 i 106954
Kong
111 Vietnam Cambodia- i 140000 | 149550 i i
Philippines
Table 10 Dubai-Mauritius Tours Packages-
Sr. ‘ Sathe ‘ Global ‘ Veena ‘ Kadam ‘ K esari
Name of Package - e ot - -
No. 7 s
1 Dubai-Abu-Dhabi Ferrari B3, lk,' k},f o4
Park L9 0o
| CIRECTORK -
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2. Dubai With Sharjah - 60000 - 60000 68972
3. Dubai With Burj Khalifa - 60000 58225 50000

4. Dubai-Abu-Dhabi-Oman - 82000 101415 - 136235
5. Dubai-Abu-Dhabi 75000 70000 - - -

6. Dubai-Mauritius 139000 120000 - 95000 -

7. Mauritius With Dubai - - - - 132894
8. Mauritius Kenya Dubai - - 194772 - -

9. Mauritius-Seychelles - - 100328 - -
10. Mauritius - - 87777 75000 101478

Table 11 Italy-Austria-Swiss-Paris-L ondon Tours Packages-

Sr. Name of Package Sathe Gl pbal Veena Kadam Kesari
No. Tours Holidays World Tours Tours
1. | Austria-Swiss-Paris-London - - 240582 - -
2. Italy-Austria-Swiss-Paris - - 230158 - -
3. Italy-Austria-Swiss - - 183355 - 187472
4. Italy-Swiss-Paris - - 188355 - 234950
5. London-Swiss-Paris - 200000 208391 195000 244910
6. Austria-Swiss-Paris - - 193391 - 225686
7. Swiss-Paris - - 166624 - 182122
8. Austria-Swiss - - 166624 - -
0. Italy-Swiss - - 161201 - -
10. Italy-Austria - - 156165 - -
11. Austria-Munich - - 137750 - -
Table 12 Europe Continent Tours Packages-
Sr. Name of Pacikee Sathe Global Veena Kadam Kesari
No. Tours Holidays World Tours Tours
1. Best Of Europe - - - - 279740
2. All Of Europe - 235000 - 226000 339870
3. European Jewels - - 230158 - 287110
4. European Wonders - - 199238 - 295390
5. European Highlights - - 162931 - 177786
6. European Treasurer - - 417189 - -
7. European Discovery - - 454343 - -
8. European Dream - - 325960 - g
9. European Magic - - 297348 - -
Table 13 One Country Tours Packages-
Sr. Name of Package Sathe Global Veena Kadam Kesari
No. Tours Holidays World Tours Tours
1 Sri Lanka 64000 - 64090 - 76672
2. Switzerland - - 156165 - 183878
3. Greece - - 145056 - -
4. Poland L 03434
5. Spain e CHNT 17 Y =y - . 322
6. Turkey {?—ﬂh Eﬁ‘*;pﬁ-*"l"" 390 |
&l 5757 f-:s DIRECTOR I
IRJHISIC2302034 | International Researcl q.- )

Yashoda: fechnical Cam@us (1r1HIS)| 287
Satara




www.irjhis.com ©2023 IRJHIS | Special Issue, February 2022 | ISSN 2582-8568 | Impact Factor 6.865
International Conference Organized by V.P. Institute of Management Studies & Research, Sangli
(Maharashtra, India) “Digital Technology: Its Impact, Challenges and Opportunities” on 25" February 2023

IRJHISIC2302034 |

International Researc|

i -Yashoda Technical Campus

Satara

7. Egypt - - 120741
8. Portugal - - - - 169854
0. Singapore - - 67777 40000 -
10. Ireland - - - - 162830
11. Jordan-Israd - - 180335 - 191913
12. Thailand - 30000 41192 40000 58883
13. New Zealand - - 193394 - 265205
14. Australia - - 236726 - 272950
15. Alaska - - 243349 - -
16. Canada - - 372789 - -
17. Norway - 270000 - - -
18. Spain With I_.aTomatlna : I 139191 ) 128890
Festival
Table 14 United States of America & Scandinavia-Russia Tours Packages-
Sr. Name of Package Sathe Glabal Veena Kadam Kesari
No. Tours | Holidays World Tours Tours
1 USA - - 274928 250000 373016
2. USA West Coast - - 200637 - 213668
3. USA East Coast - - 175340 - 187684
4, South America - - 679311 - -
5. Canada-Alaska - - 496519 - 519835
6. USA East-West Coast - - - - 288096
7. Scandinavia-Russia - 215000 252348 - 268972
8. Scandinavia - - 177931 - 197140
9. Russia - - 119858 - 148190
10.| Scandinavia-Midnight Sun - 210000 324962 - 352150
11.| Scandinavia-Northern Light - - 251500 - 255830
Table 15 Japan-China-K or eaT our s Packages-
Sr. Name of Package Sathe Glabal Veena Kadam Kesari
No. Tours | Holidays World Tours Tours
1. China-Hong Kong-Macau 159500 - - - 173263
2. China 109500 - 129699 - 159533
3. Japan-China-Korea - - 296210 -
4, Japan-China - - - - 268137
Table 16 Two-Three Combine Countries Tours Packages-
Sr. Name of Package Sathe €] Qbal Veena Kadam Kesari
No. Tours | Holidays World Tours Tours
1 Bali-Indonesia 76500 - 105358 - -
2. Sri Lanka-Maldives 76500 95500 101475 75000 116878
3. Australia-New Zealand - - 350054 - 397916
4 South Africa-Kenia With i 260000 | 249750 i 325075
Victoria Falls
5. Mysterious With Egypt =y 178 |
6. |srael-Jerusalem-Tel Aviv \'*:.-Il:f"t’f ]
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7. Greece-Turkey - 90000 156165 - 172786
8. Tashkent-Samarkand - - 83596 - -
9. Slovenia-Croatia - - - - 165910
10. Greenland-Iceland - - 366063 - -
11. England-Scotland-Ireland- ) ) 193355 ) )
Wales
12. Spain-Portugal-M orocco - - 177931 - 221790
13. Amsterdam-Paris-L ondon-
Scotland i i ) ) 214474

Table 17 Channel Distribution-
Following table shows comparative status of Veena World with the competitor of Channel Distribution in

Satara.
~ Letion Sathe Glpbal Veena Kadam Kesari
Tours Holidays World Tours Tours

1 Transportation

A. Air N N N \ N

B. Rail N N - N -

C. Road N N N N N

D. Own Vehicle - - N N N
2. Communication

Online N N N N N
Offline N N N N \

3. Infrastructure

A. Good - - - \ -

B. Better - - \ - N

C. Best N N - - -
4. Easy Accessible

A. Near N N N N N
5. Professional Staff

A. Yes/ No Yes Yes Yes Yes Yes
6. Hospitality
A. Yes/ No Yes Yes Yes Yes Yes

Table 18 Promotional Activity-
Following table shows comparative status of Veena World with the competitor of Promotional Activitiesin

Satara.
5 Promoational Sathe Glabal Veena Kadam Kesari
' Activity Tours Holidays World Tours Tours
A. Advertisement N N N N N
B. Flex &
Hoardings v v v v )
C. Newspaper N - N N N
D. Seminar & ) J J )
Conference
E. Television - 0o -
F Radio : g ___
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G. Websites N - N N N
H. Word of Mouth N N N N N
l. Seasonal Offer N N N - -
J. On the Spot

Booking v v ) ) )
K. Personal Visit N N N N N
L. Public Relation N N \ \ \

Table 18 Process

Following table shows comparative status of Veena World with the competitor of Process in Satara.

5 Pr Sathe Glabal Veena Kadam Kesari
' Tours Holidays World Tours Tours
1. Shake Hand N N N N N
2. Serve Water N N N N N
3. SaveTea & N N N N N
Coffee
4. Travel
Information v v v v v
5. Itineries N N N N N
6. Way of Transport N N N N N
Accommodation
8. Planning & \ J J 4 L
Costing Tours
9. Ticketing & J J J J N
Receipts
10. Foreign Currency b/ J N J J
& Insurance
11. Passport & Visa v Only Visa
12. After Sales
Service v v
13. Complimentar Caps,
pGiftS L Caps, Caps, | Caps Bags, | Caps, Bags, Bag:lpVisa
Bags Bags VisaFiles | Rubber Band Fiis
Table19 People
Following table shows comparative status of VVeena World with the competitor of office Staff in Satara.
5 People Sathe Glabal Veena Kadam Kesari
' Management Tours Holidays World Tours Tours
A. Proper
Training v v v v
B. Educational
Background v v v v
C. Liaison With N N N N
Customer
D. Product N
- AI. l :' el -!"‘-.
Knowledge 30 yeal 1‘-\5 9 _ﬁl‘}ﬁ{" ars
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(Since)
" ngee | ; ’ J J
R et J J J J J
G SE;;?;'@ y y y y y
H. Tourist Guide

Table 20 Physical Evidence
Following table shows comparative status of Veena World with the competitor of Physical Evidence in Satara.

Type of |
K
> Prysica Lt 3 pbal Ho Kadam Tours esar
i Tourg Holidays World Tours
Evidence
A. Brochure N | N T -
B. Itineries N 4 N ] k
C. World Map N 7 7 E _
D. World
Continent v 5 \ \ ]
E. Air
Conditioner \ - v P )
F. Photos with
Famous N, i y/ \ _
Personality
G. Cleanliness
Office v v N \ J
H. Layout e J
I Lift Service ) . ] _ _
J. Public
Utilities - v v ) ]
K. Information
regarding
Regulation
LT _ eSO | World | Protosol _
Destination CR Destination

1'-_\5,':‘__’“-___',.4'7'.-'
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A Study of Online Buying Behavior of Consumers toward Standardized
Products

Sarika Anil Bhosale

Asst. Prof., Yashoda Technicad Institute Wadephata Satara

Enal: sechabbosaie ol oo Mo TRE2E2600

Abstracr:

In 1oday globalized eva ocommerce becomes commen 2 all. Techwo savwy people adopr e
commerce af It provides varions acilivies ax Ir save nime, save effonns such as waRing te a guese
et Bar exacrly whar kind of produces prefer by anline buyers (s bpcome a maner of tisues. As
VOung gemevarion anvacts towards o e-commerce. uniguegualtry of may be one (ssee or
standardized product Baving low consumers inolvemens may be pvefer by comsumers.
Researcher selects this paper 1o find ow facsors thar affecr the choice of orline provtucis by
onlinge buyers. The paper may belp & segooes sarked o i dens of gt of products 0 b prifernad
Destroment & envewed on 796 samples e Satavo daicy, o fied ow crifwincivg fociors Rl of 1he
research indicates thur the praduet gencrally not availeble o local and searby market, consumers
like 10 shop online The Stawdardized produces mostly having low corsamers bovodvemens are

on-fine

Key Words: Online Buveg, Stardardized Product Usique Product, E-Commerce

Introduction:

Glohalzation brings yuick and rapid access of all things arond the world. In today's modern em
person do not have aoch time 6o visit ot vaniows showrooms and made shopping. This peoblem
was addressed by E-shoppmg. It is the comcept of electronse shoppmz means 1o shop onlime
wang interoct from anyeime, anywhere

E-shoppimg means act of purchasig product or services over the interset. Online shopping has
grown populady over the years, mainky because people find it comvenient and exsy 1o bargain
from the comiort of thew place, home or office. An unportant benef#t e-shopping provede = that
unlike traditional shoppmz there 1 no need o wait in kag boes or search from store to stoee It
15 just search ofan advertise by Google

E-commerce, which stands for ekectromc commerce, refers 10 the exchange of peadocts and
services over an electromic metwork, such as the phone or the Imemet. It refers % a websne that
accepts credit card paynmwents and sells goods or services diectly from the site utihising a
shopping cast o shopping basket system onlime. It entails carrying out business wsing clectronio

INDEXED, PEER-REVIEWED INTERNATIONAL IOUDN.\I
wwwsimrjorgin  Email Il cftorsimr @ pmattcom Pige 85

\sob )~

DIRECTOR
Yashoda Technical Campus
Satara

IMPACT FACTOR - (IFSL)) - 6224 INSN: 24880510




Sanskruti International Multidisciplinary Research Journal

Special Issue 014- *Role of Business in Sustainable Development: May- 2023
Commerce and Management Perspective”

media aod informatcs technology, mebedmg dectronic data interchaage (EDI). In simpie words,
electronic commerce mvolves buying and selling of goods and sesvices over the Wesbd Wide
Web. Customers can purchase anything at aeyuime right froen a car or a cake sitting comtoatably
at their locatron and @it 2 to someone sitting miles span just by chick of 2 mouse

Literature Review:-

A plethora of search scholar stadied oa the calme shopping among natonal and evemational
Jevel. Adoptkm of anline shopping still observed on nascent stage. The rescarchers seem to take
different perspectives and foces on different factoes in different ways

Researcher has aviempied conlextoad review of articles published in nternational, matromal and
regional research journals

Must of these studics have ananpied %0 identify factors imfluencing oc comtringing %0 onling
shopping attitede mnd behavior, few of them also fovus dheis attention on demographae differcace
m anline shopping behavior, The researcher seems to take differcat pesspective by different ways
viz (Hag, 2010) Authar opine that the perception of cabne shoppers is independeat of their age
and gender ban dependent of their qualification & gender and income & gender, Further more
(Ahxzanul Haque, 2006), reportad that gender-and family mconse had sigficant relatceship
with overall attnde. (Almousa, 201 L jrevealked that in 18.23 years age grongs, both males and
females, wse the miemet heavilly and more adapted to interset shopping. Although this age group
does not have higher meonses of their own and is not expected % eam income yet in the Saadi
culture, rather, they are mostly dependent on others il they graduate and then participate in the
1ob market.

On contrary (Srikanth Beldona, 201 1) didn't observed a0y sigmificans difference between male
and female cabne buyers. This resalt is also sepported by (Nobal Tamine, 2004) that gender and
fregaency of online shopping are independent of cach other. Also {Yet Mee Lim, 2010) did not
find any statistical significant gender differcnces m caline behaviours and Antitudes.

Again on contrary (Jooyoung Park. 2009), opine that & compare %o male females were search
mare smformation by visiting more product pages in the caline shapping process, Author agrees
that femake are more waerested m clothing and males are more interested 1 electronics goods
categoey, He also opines that females are mare Blely 0 read the reviews on peoducss or services
and secks the help om an assistant’s agent for onlime shopping. Specifically, females consulted

INDEXED, PEER-REVIEWED INTERNATIONAL JOURNAL
wwwsimrj.orgin  Emall 1D: editorsimrj@gmail.com gy b5

IMEACT F M TOR - (IFSLE - £.225 ISSN: 24581511

i DL"?L o
e

DIRECTOR
Yashoda Technical Campus
Satara




IMPACT FACTOR - (IFS1) - 6225 ISSN: 24583510
Speckal lssue 014 " Role of Business in Sustainable Development: May- 2023
Commerce and Management Perspective™

Sunskruti International Multidisciplinary Research Journal
@

customes Teviews and used an assistant agent nxove often wikn shopping for expenence goods
than when shopping foe search goods, On the other hands, males showed mo sigeaticam
differences @ infomation search accoss peoduct categonies. This implhes that $he infleence of
product chamcteristxcs on consumers” mformation search differs between males and females. A
consistent result is also observed by (Arpia Khare, 2011) The mak and female stadents differed
in their mtitads soward onhse shopping, utiliinan motives, and parchase mieation, Men are
likely to perceive oaline shopping Web sites s convenent, Bexible, enshling prodect, prce
comparisons, and ey (o operate

(Acilar, 2002), repored that male studeans have more positive attitudes twward oaline shopping
than female stadents | consistent result revenled by (Ms Asmatwra Khan, 2012) Anwng the
entire population of imternet users, men more than women are inchaed 10 wrying the mtemet for

vanead reasons

1.2 Research Problem :

Indea’s ecomomic growth has accelerated significandy from last two decades and it has inflated
the spending power of its citizens. With rising incomes, household consamption has increased
and a new Indian middle class has emerged The world is changing very 253 Technosavy people
don't have tmme %o west on shopping. Thewr trends twwands adopting new technologies of
shopping wWere Increasisg,

Estimate of interset wsers “universe’ inclodes thase accessing intentet on their mobile phone
Users aze also profiled &5 consumers of a variety of product and services. E-shopping now a days
provides vanety of produce viz. FMCG prodact, Wearsble, Household and kitchen durahles,
Autcmnobiles, Electronics, Mobsles, and vanous services

Changisg Astitude towards Onbee Shopping

Despite the profiferation of "Awwreness, Futsre Demand Emphasis for Developing Markets &
Present Problems™ malls, indivaduals still peefer 10 shop caline. Modem conssamers are mage
sensible and able to access the market's options. With the mternet, consumers are made aware
Every day, maore people are asing the internet. which draws m cussomers who can shop online, It
was never antwipated that Indians woueld use e<commerce in this manner. Ticketmg, trip

bookings and even books and movies appear fine to by online. Knowing that i Indsa sazes vary
=
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from beand to brand and quality is ewonsistent, even for some of eleceronic sems, how is it that
there are people buy these nems online” In Indsa there are few segments of paople who have not
yet tned purchasing over wmternet
Hypotheses of the Stady
Standardized product can be defined as the prodect which produces with the process of setting
generally wniform characseristics for a pastcular good oc sesvice. Product standardization among
the goods provided by different businesses operating i techoology-based industries can be
useful for consumers since 11 permiss competition among the vanious sappliers. '
A standardized prodect means a good quality peoduct and branded peroduct, a5 online buying
lacks in physacal teach and feel approach. Generally standardized prodacts are moge prefer by the
consumers hence following parameters are sought 1o judge the consumers behavioe
1. Ihe Smndardzed prodects nwostly having Jow consumers invofvement are shopped on-
line
Objectives of the Stady:
1. To find out faceoes imfluencing purchase decision regarding e-shopping
Research Methodology -
The stody 15 condacted in Satara Districs State of Maharashora, India Study hmited w e buyers
from vanous locatcns @ Satara distnct. Samples are selected from 11 tmluka places m Satan
district vary in numbers, Structured schedales are the instrument for data collection
Duta has processed using MS-Excel and analyzed using SPSS Package Descriptive analysis,
inferential statistics and multivanate statistical sools beought into wee
Data Analysis:
Nature of product prefers to buy enlise
Standardized Prodect
Following table shows the agreement of samples towards buying ondine nature of 2 a
standardized product. Six paramesers were asked o optioa on five point liken type scale. | for

1 ' Read more: hazp:'www businessdictionary cons definitwa’prodect-sandardization him)

AndaTwlnY
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strongly disagree and $ for seroagly agree. The optives were analyzed using mean, SD and nwiks
calculted on mean score as folows.

Table 1
Standardized Preduct
(n=T96)

Sr Standardzed Product Men | SD | Rask
1 |1 like to buy popular brands via online shopping, 458 | 0688 1
2 | A popular brund means good quality products, 438 |osx2 2
3 | Intemet shoppeng provades a better qualityproduce. 403 | 0928 b
4 |1 would like 1o pay more for deanded peoduct. 355 | 0ms 6
S | It s smportant foc me to buy prodects'services with popular s |omr 3

brand sames
6 | If ] buy products/services from a weboretader, | would N
prefie 60 by popalar boeed Rite 415 |07 4

(Sowrce: Field Data)

Table | presented above revenls that the samples peefer w purchase standardized peoduct online.
Customser smvolvensent is low in case of standardized and branded penduocts; bence samples had
given hughest preference ie, 1 rank to buy popular brands with 438 mean A gaaluy is
imporiant parameter which makes drund popular is next prefered by samples with 438 mean
and 2* ranks. Samples had given 3 rank to "}t is imporiant foc me %0 buy peoducts/services with
popelar beand names” with 4.2 mean, Remaining parsmeter having their mean vabues swee than
196 it means that samples are agreed to buy standardized oc branded peoducts coline

Urique Produect

Followng uble shows the agreement of samples sowards buying onkne nature of 2 a unique

product. Four parameters were asked 20 option on five pomt ldcent type scale | for stromgly
disagree and 3 for strongly agree. The options were analvzed using mean, SD and mnks

calcalated on mean score as fodlows.
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Tahble 2
Unlque Product
o796 )

Sr Unigue Product Mean | SD | Rank
1 | Eprefer 10 buy unique prodect via onlme shoppuag 41 Jos44] |
2 | The product generally not avadable in local and nearby

market, | prefer 1o shop online 424 |03 | 2

3 | New amivals / peoducts are guackly available caline 316 losis]| 3

4 | llike o introduce new style A8 |95 4
(Somrce Faeld Dama)

Table shows hat unige prodact oftéred by onlime retailer attracts owst of the samples as thae
parsmeter secured 1% rank with 430 mean. “The prodects generally not avaikible in focal and
oewby market, sespondent prefer 1o shop caline.” this parameter secared 2rank 10 with 4.24
mean. Respondent belicves that new amivals' prodhects are quickly available caline a5 it scored
¥ rank with 4.16 mean and parameter ‘L am one who tends to introduce new style’ secure low
runk with 5.82 mean

Inferential Analysis:

HO- All types of products ase shopped opline

HI: The Sundardized prodects mestly having low comsumers imvolvemsent are shopped on-line
Samples were asked 10 rate their opinion on statements tepresenting standardsted products and
enique products. Six statements were representing standandized peoducss and Sour statemesas
were representing wmiged products. The opinions were sought oa five pomt scale The mean
score has caleulated and the senies of mean scoce of epamons of standardized peodocts and
umque peoducts have pot to 35t for test of signaficance

Description of type of praduct shopped onbine
The mature of product shopped caline has been assessed as follows. Two type of products were

ask to opme oo one 15 standardized product and another 15 unique prodact.
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Table: §
Description of type of product shopped online
{r= 56
St Particulass Mean N SD | SEMean
1| Standardized Prodect 4210 | ™6 | A2 0183
2 | Usnaque Product 313 ™ | 399 o

Source: {Field data processed)

Above table shows that the opmicn of samples nscans score $or standardized prodact is 4.2 with
standard deviation 0522 and that of mean score for wnique product 1s 4.13 widh standard
deviaton of 0499 It has observed that the figures of menn soore and standard deviation are

alnwst same.

Type of preduct shopped online test of siguificance

Following table shows test of siamificance regarding opinion of samples towards shopping
standardized products and unigue products. Pured sample't’ test bas used to test the significance

Table: 4
Type of product shopped onkine test of significance
(N~ T9%)
Paired Differences ! dr | Sig (2-
St | Particalars Mean | SD | SE | 93% Comfidence tasked)
Mean |  Imeerval of the
Dufference
Lower | Upper
| | Standardized
Product and
1 nugpee QOSST | o605 | 0234 | 04281 | 1347 | 2792 | M3 o)
Product

Source: {Freld data processed)

Above table shows the valee of calcalated paired™t’ 15 5.792 with 2 ‘p’ value 0.000 the test is

significant hence null hypothesis §s rejected and altermative hypothesls is accepied. The
alternative hypothesis is The Staadardized prodects mosaly havieg low consamers involvement
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are shopped oa-fine, In this test the merely opmoons of sanples owards sundardzed products
has compared with opinioss of same samples towards unique products.

Lookmg 2 the mean defference vabue is 0 085 with a standard deviation 0.66 shows proxinuty of
the opinicns of samples towards statements relaited with standardized product and unigue
product.

Findings:-

1 Customer involvement i1s low o case of standardized and branded products, hesce
samples had given highest preference ie. "nmk v buy popalar brands with 4.38 mean
A qualgy is important parameter which makes deand popular is next preferred by samples
with 438 meean and 2*ranks. Samples had given ¥ rank to “1t & important for me 0 buy
products services with well-known brand names” with 4.2 maean (Refer Table No. 1)
Unigue product offered by caline retadder atwacts maost of the samples 2« that parameter
secured Ist ank with 4.50 mean. “The peoduct generally oot available in local and nearby
markes, Samples like %o shop online,” this pammeser secared 2*rank 10 with 4 24 mean.
Samples belicves that sew amivals |/ products are queckly availuble online as 1t scored 3rd
mnk with 4. 16
It is opined that the opimon of sumples means scoce for Sandardized product & 4.2 with
standard deviztion (4,522 and that of mean score for unigee producs 15 4.13 with standard
deviation of 0,599, 1t has ohserved that the figeres of mean score and standard deviation
are almost same,
4 It 5 observed that the valse of calculased paired 't' 15 2. 792 with 2 “p” vabee 0.000 the test
is ssgruficant hence null hypothesis Is refected and alternative hypothesls ts accepted
The altemative hypothesis bs The Standardized products mosty haviag Jow consunwrs
involvement are shopped on-line.
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(12) PATENT APPLICATION PUBLICATION

(19) INDIA

(22) Date of filing of Application :13/06/2023

(21) Application N0.202311040392 A

(43) Publication Date : 14/07/2023

(54) Title of the invention : DESIGN, SYNTHESIS AND EVALUATION OF ANTIMICROBIAL ACTIVITY OF DIMETHYL
PYRROLE DERIVATIVES

(51) International classification

:A61K 314540, A61P 310400, CO7D 051200, CO7D
073400, C0O8G 730600

(71)Name of Applicant :

1)Virendera Kumar Mourya

Address of Applicant :Research Scholar, Department of Applied Science & Humanities,

Rajkiya Engineering College, Ambedkar Nagar, UP 224122/ Dr. A. P. J. Abdul Kalam
Technical University, Lucknow, Uttar Pradesh, Pin Code: 226031 ----------- --=--------

2)Dr. Manjusha Tyagi

3)Dr. Ceema M athew

4)Par deshiSagrikaM aheshsing

5)Bhavana Dubey

6)Suresh PopoatWaghmode

7)Dr. SAmutha

8)Mrynal Chamoli

9)Dr. RajshekharVadlakonda

10)Dr. Richa M ahant

11)Upender Rao Eslawath

12)Dr. J Ramesh
Name of Applicant : NA
Address of Applicant : NA
(72)Name of Inventor :

1)Virendera Kumar Mourya
Address of Applicant :Research Scholar, Department of Applied Science & Humanities,
Rajkiya Engineering College, Ambedkar Nagar, UP 224122/ Dr. A. P. J. Abdul Kalam
Technical University, Lucknow, Uttar Pradesh, Pin Code: 226031 --------=-- ========--=

2)Dr. Manjusha Tyagi
Address of Applicant :Associate Professor, SGRRUniversity, Patel Nagar,Dehradun, Pin Code:

(86) International ApplicationNo  :NA
Filing Date ‘NA 243§(|)30r110eema M athew
(87) International Publication No :NA : A ) . } :
(61) Patent of Addition to . Agdr&ss of Applicant :Associate Professor, Goquag uRan.gara; u College of Pharmacy,
Application Number ‘NA Nizampet, Bachupally, Hyderabad, Telangana, Pin Code: 500090 -------=--= ======-----
Filing Date ‘NA 4)PardeshiSagrikaM aheshsing ) !
(62) Divisional to Application Address of Applicant :Lecturer, Y SPM's Y ashoda Technical Campus, Satara, Maharashtra, Pin
Number ‘NA Code: 415002 ------===-= ========--=
Filing Date ‘NA 5)Bhavana quey ] . )
Address of Applicant :Assistant professor, Saroj Institute of Technology and Management,
Ahimamau, Lucknow, Uttar Pradesh, Pin Code: 226002 ----------- --=--------
6)Sur esh PopoatWaghmode
Address of Applicant :Research Scientist, Solapur University, Solapur, Maharashtra, Pin Code:
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7)Dr. SAmutha
Address of Applicant :Assistant Professor, Vivekananda College, Agasteeswaram, Tamil
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Address of Applicant :Associate Professor, Vikas College of Pharmacy, Jangoan, Telangana,
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10)Dr. Richa M ahant
Address of Applicant :Faculty, Jiwaji University Gwalior Madhya Pradesh, Pin Code: 474011 -
11)Upender Rao Eslawath
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India-506167 ----------= =====mn=mn=
12)Dr. J Ramesh
Address of Applicant :Professor, Omega College of Pharmacy, Ghatkesar, Medchal,
Telangana, India-501301. --------=== ===n==nn===
(57) Abstract :

The present invention relates to a synthesis of dimethyl pyrrole derivative. Particularly, the present invention relates to a synthesis of pyrrole derivative, comprising formula 1114-methylphenyl
(2,5-dimethyl-1H-pyrrol-1-yl)carbamate. Thissynthesized compound was characterized using different spectroscopic techniques like 1H NMR and FT-IR. This compoundwas checked for its
antimicrobial activity using Agar well diffusion method and it showed excellent antimicrobial activity against Aspergillus niger as test microorganism.
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(12) PATENT APPLICATION PUBLICATION
(19) INDIA
(22) Date of filing of Application :13/09/2023

(21) Application N0.202311061594 A

(43) Publication Date : 13/10/2023
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Address of Applicant :NITTE(Deemed To Be University), Department Of Chemistry, NMAM
Institute Of Technology, Nitte-574110, Karkala, Udupi, Karnataka ----------= ====--=----
4)Dr. Mohil Kotnala
Address of Applicant :Bloom Charter Education, Ain Al Fayedah School-6021 Abu Dhabi
United Arab Emirates --------=-- ===-====---
5Mr. Vinay PJ
Address of Applicant :GMS Academy First Grade College, GMIT Campus, Pb Road,
Davanagere, Karnataka, Pin Code: 577567 ----------- -----------
6)Mr. Shubham Karpe
Address of Applicant :Lovely Professional University, Jalandhar-Delhi, G.T. Road, Phagwara,
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7)Dr. Prabhakar Vishvakarma
Address of Applicant :Department of Pharmacy, IIMT College of Pharmacy, IIMT University,
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Address of Applicant :YSPM Y TC Faculty Of Pharmacy, Wadhe, Satara. Pin Code: 415011 ---
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10)Mr. Nitish Kumar Singh
Address of Applicant :Department Of Anatomy, Institute Of Medical Sciences, Banaras Hindu
University, Varanasi, Uttar Pradesh, Pin Code; 221005 --------=-= ========---
11)Miss. Priya Shukla
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Address of Applicant :YSPM Y TC Faculty Of Pharmacy, Wadhe, Satara, Maharashtra, Pin
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(57) Abstract :

The present invention relates to a synthesis. Particularly, the present invention relates to a synthesis of tricyano butadiene derivatives, comprising formula I11[3-cyano-4-(2,4-dichlorophenyl)-6-
(4-fluorophenyl)pyridine2(1H) ylidene]propanedinitrile. These synthesized compound was characterized using different spectroscopic techniques like 1H NMR, 13C NMR and FT-IR. The

synthesized compound have excellent antibacterial as well as antifungal activity.

No. of Pages: 10 No. of Claims: 5

The Patent Office

\ s b2~
0O BRIB2UIHR. 69795

Yashoda Technical Campus
Satara



 About the Authors
mnumwmwmmﬂmmm
Bhyrgti Vidyspesth Uniwrely, Bune (M5} Presenily ke iy working. o
mquwnmmmmpu
Pharmacy, jaltapur, Satara. e is having 15 years of and 11
Flhw#ﬁﬂhh&lﬂw&hnww
pharmateutieal industries. He has deliverd meny guesz lechures and.
participated o redouris porcn i wirkihops ( seminad dperkared by
AICTE, PCL UGE, and various univirsities. He his guded 15 poagruine
nawiraticr] wd i i irufnd
anil e e joumaly Hi s of miserch B
Inchaday Devoprins ol blloelar d g i ey systamyior omt cancer drugs,

hllﬂmfﬂuﬂﬂulnﬂmnﬁrtimm-pﬂ
Frarmacy, Keegaon, He hes 0 yeors of academic and 2+vear industrial
Mmmhﬂmuimmmhnmﬂ 1Fe |eading

pharmacedtical He has Hled & seaparch patends, uﬁ-l‘
aranted. He hay 5 bogks. ourt of 4 are nabonal amd 1
international Ak publichid 18 ressarch pagars n Hh“nuni-lh
mﬂmﬂﬂdnﬂ i hlﬁlmu mmﬁww He
}{i'l.-,qri- of- w'l'."f';m- Boremia wﬂmﬂﬂl‘v !
Farmrmlation pechmigeses.

Camprehensive

S INDUSTRIAL
IS  PHARMACY-II

Excliesivaly Desigaed fre B, Phorwecy 7 Sewexter Stardenie
Ax Per Srffetus Préscrthed B¢ Pharmocy Comrcl! of Teaio

s’wms AND CQMFAHY mmmﬁmm .'-I'.:l". Dr. Prakazsh D, Jadhawv
“‘:“m%mur‘“ o :-'T Mr. Pramod -A. Patil

JALANDHAR CITY.164 OBE [PUILLBE). IBGL
8473664843

*TW Pea Ve ragd )

DIRECTOR

Yashoda Technical Campus
Satara




PCI Syllabus

Sub. Code : BPAOIET

Pharma Marketing
Management

sFinal Year B-Pharmacy Sem Vil = Covers Entire Syliabus
»Juestion - Answer Format = Exacl Answars & Solutlons

fi:-:r admnn mmLGzz

TIEEII!III!II R S ”f r”ﬁ””
PUBLICATIONS Fmanli nuln:!r_m

] A0 (- Tiirend dur Fospisggs = mahiesl

,1‘ ‘1;"
-

\ 9 gb-2
CIRECTOR
Yashoda Technical Campus
Satara




6/26/23, 12:36 PM Green composites materials as a carrier for pulmonary drug delivery - ScienceDirect

ScienceDirect’

Green Sustainable Process for Chemical and Environmental
Engineering and Science

Biomedical Applications of Green Composites

2023, Pages 131-186

Chapter 6 - Green composites materials as a carrier for pulmonary drug
delivery

Piyush Pradeep Mehta ?, Prakash Dilip Jadhav P

2 Cipla R & D, LBS Road, Vikhroli (W), Mumbai, Maharashtra, India
b Faculty of Pharmacy, Yashoda Technical Campus, Yashoda Shikshan Prsarak Mandal, Satara, Dr. Babasaheb
Ambedkar Technological University, Maharashtra, India

Available online 27 February 2023, Version of Record 27 February 2023.

Show less A

:= Outline ‘ & Share 99 Cite

https://doi.org/10.1016/B978-0-323-95169-2.00014-6
Get rights and content »

Abstract

Green composites are promising carriers in the quickly developing field of drug delivery owing to their eco-
friendly nature, multipurpose physicochemical attributes, and distinctive biopharmaceutical advantages.
These versatile composites offer unique platforms for drug delivery, diagnosis and theranostic applications.
The main objective of the present book chapter is to offer insights into pulmonary applications of green
composites. Initially, chapter unfolds the significant background knowledge of green composites, and their
key advantages as drug carriers. Besides, chapter reviews the recent advances in inhaled green composites
with special emphasis on aerodynamic performance. Moreover, chapter also contains a dedicated segment
discussing the current clinical challenges, inhaler device issues, human factors, and scale-up issues allied to
pulmonary delivery of green composites. To sum up, this chapter is the first detailed report of inhaled green
composites emerges in recent time.
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(12) PATENT APPLICATION PUBLICATION

(19) INDIA

(22) Date of filing of Application :01/06/2023

(21) Application N0.202321037821 A

(43) Publication Date : 04/08/2023

(54) Title of the invention : TRANSDERMAL PATCH USING COLLAGEN ASMATRIX & WOUND HEALERIN
MANAGEMENT OF BURN & POST OPERATIVE PATIENTS

(51) International

:A61B 170000, A61K 090000, A61K

(71)Name of Applicant :

1)Mr. Gaurav Sameer Tribhuvan

Address of Applicant :YSPM’s, YTC, Faculty of Pharmacy,

Wadhe, Satara, Maharashtra

2)Mr. Atish Baburao Velhal
Name of Applicant : NA
Address of Applicant : NA
(72)Name of Inventor :

classification 097000, A61L 272400, A61P 170200 .
(86) International 1)Mr. Gaurav. Sameer Tribhuvan
Application No ‘NA Address of Applicant :YSPM’s, YTC, Faculty of Pharmacy,
PP Filing Date ‘NA Wadhe, Satara, Maharashtra
- mterg o 2)Mr. Atish Baburao Velhal
o " NA Address of Applicant :YSPM’s, YTC, Faculty of Pharmacy,
Publication No
- Wadhe, Satara, Maharashtra
(61) Patent of Additionto . X .
Application Number ‘NA 3)Dr. Vlvekkqmar K. Redasani
. :NA Address of Applicant :YSPM’s, YTC, Faculty of Pharmacy,
Filing Date
S Wadhe, Satara, Maharashtra
(62) Divisiona to . . :
Application Number :NA 4)Dr. Vijay Rajaram Salunkhe
PP Filing Date ‘NA Address of Applicant :KES’s Rajarambapu College of Pharmacy
g Kasegaon, Sangli, Maharashtra
5)Dr. Sachin Haridas Rohane
Address of Applicant :YSPM’s, YTC, Faculty of Pharmacy,
Wadhe, Satara, Maharashtra
6)Dr. Prakash Dilip Jadhav
Address of Applicant :YSPM’s, YTC, Faculty of Pharmacy,
Wadhe, Satara, Maharashtra
(57) Abstract :

The present invention discloses the transdermal patch formulation comprising anti-fungal drug, Ajwain oil and collagen for treatment
of fungal infections. The formulated transdermal patch in the presence of collagen aids in treating mild to severe fungal infections.
The invention further discloses the method of preparation of the transdermal patch formulation.
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6/28/23, 8:27 PM PATENT eFiling

Welcome N.Subramanian D

INTELLECTUAL
PROPERTY INDIA

Controller General of Patents, Designs &
PATENTS| DESIGNS | TRADE MARKS

Trade Marks GEOGRAPHICAL INDICATIONS
G.A.R.6
[See Rule 22(1)]
RECEIPT
Docket No 51486 Date/Time 2023/06/28 20:24:44
N.Subramanian 22/69,
Sethurathinapuram, Manaparai-
621306, Tiruchirapalli, Tamilnadu
Email:
subramaniannagu@gmail.com
10T BASED
TEMP/E- FORM SMART
1 202321043539 1/50153/2023- 1600 27054 1 Full METERING FOR
MUM HOME
AUTOMATION
E- FORM
2 12/2387/2023/MUM 202321043539 2500 27054 9 Full
N-0001172521 | Online Bank Transfer 2806230055930 4100.00 1475001020000001

Total Amount : ¥ 4100.00
Amount in Words: Rupees Four Thousand One Hundred Only

Received from N.Subramanian the sum of * 4100.00 on account of Payment of fee for
above mentioned Application/Forms.

* This is a computer generated receipt, hecnce no signature required.
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FORM 2

THE PATENTSACT, 1970
[39 of 1970]

&

THE PATENTS RULES, 2003

COMPLETE SPECIFICATION

[See section 10 and rule 13]

“IOT BASED SMART METERING FOR HOME AUTOMATION”

Name of the Applicant(s)

Nationality

Address

Mrs. Sushree Mahapatra

Indian

Assistant Professor, EEE, Columbia Institute Of
Engineering And Technology, Raipur, Chattisgarh
- 49311

Dr. Ramana Pilla

Indian

Professor & Head, Electrical And Electronics
Engineering, Gmr Institute Of Technology,Gmr
Nagar, Rajam, Vizianagaram District - 532127,
Andhra Pradesh

Mr. D. Balakrishnan

Indian

Assistant Professor, Computer Science and
Engineering, Kalasalingam Academy of Research
and Education, Krishnankoil, Srivilliputhur,
Tamilnadu - 626126

Dr. AkulaPravin

Indian

Professor, ECE, Department Bonam, Venkata
Chalamayya Engineering College(A), Odalarevu,
Andhra Pradesh, India- 533210

Mrs. Suhani Najmuddin Jamadar

Indian

Assistant Professor, Electrical Engineering,
Y ashoda Technical Campus, Satara, Maharashtra
- 415015

Ms. Nisha Dewangan

Indian

Lecture, Electronics and tel ecommunication,
Columbiainstitute of engineering and technology
Raipur, Chhattisgarh - 493221

Mr. Uday Kumr Rajak

Indian

Assistant Professor, Electronics And
Telecommunication, Columbia I nstitute Of
Engineering And Technology, Raipur,
Chattisgarh - 49311

Ms. P Harika

Mr. Kapil Surani

Associate Professor, ECE Department Bonam,
Venkata Chalamayya Engineerina Colleae(A),
0
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Department , Gujarat Power Engineering and
Research Institute, Mehsana, Gujarat - 382710

Ms. M. Pavithra Indian

Assistant Professor, ECE, Kongu Engineering
College, Erode, Tamil Nadu - 638001

Mr. | Rama Satya Nageswara

Assistant Professor, Department of ECE Bonam,

Rao Indian Venkata Chalamayya Engineering College(A),
Odalarevu, Andhra Pradesh, India - 533210
Assistant Professor, Department

Mr. Thoram Saran Kumar Indian Of ECE, Bonam, Venkata Chalamayya

Engineering College(A)
Odalarevu, Andhra Pradesh, India - 533210

PREAMBLE OF THE DESCRIPTION

The following specification particularly describes the invention and the manner in which it is

to be performed.
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(12) PATENT APPLICATION PUBLICATION (21) Application N0.202321063589 A
(19) INDIA
(22) Date of filing of Application :21/09/2023 (43) Publication Date : 20/10/2023

(54) Title of the invention : HOME POWER GENERATION USING COMBINATION OF SOLAR PANEL AND WIND MILL

(71)Name of Applicant :

1)Dr. VIVEK V. PURANIK

Address of Applicant :PROFESSOR, ELECTRICAL ENGINEERING, YASHODA TECHNICAL CAMPUS, SATARA,

MAHARASHTRA-415004 Satara ----------- -----------

2)Dr MUTHURAMAN SUBBIAH

3)Ms. BHUPAL| POPAT KUMBHAR

4)Dr.REVATHI.S

5Mr. M. VIGNESH

6)Dr.V.MURUGESH

7)Dr. P. PITCHANDI

8Mr. JITENDRA NARAYAN WADADKAR

9)Prof. SHREE RAM AGRAWAL

10)Mr.VISHAL ISHWAR TELI

11)Mr.SHAIKH AATIF AHEMAD NISAR AHEMAD

12)Mr.ABHIJEET DAS
Name of Applicant : NA
Address of Applicant : NA
(72)Name of Inventor :

1)Dr. VIVEK V. PURANIK
Address of Applicant :PROFESSOR, ELECTRICAL ENGINEERING, YASHODA TECHNICAL CAMPUS, SATARA,
MAHARASHTRA-415004 Satara ----------= -=---------

2)Dr MUTHURAMAN SUBBIAH
Address of Applicant :LECTURER, ENGINEERING, UNIVERSITY OF TECHNOLOGY AND APPLIED SCIENCES-MUSCAT,
NAGERCOIL, TAMILNADU-629704 Nagercoil ----------- -----------

:H02J0003380000, H02S0010120000, FO3D0009000000, E04D0013000000, 3)Ms BHUPAL| POPAT KUMBHAR

(51) International classification

(86 Intnational Application No 0250020300000 Address of Applicant :ASSISTANT PROFESSOR, ELECTRICAL ENGINEERING, YASHODA TECHNICAL CAMPUS,
el G SATARA, MAHARASHTRA- 415004 Satara -
(87) International Publication No NA AgéD’-ROE‘;ATIH'-S )
) P o o oo ress of Applicant :ASSISTANT PROFESSOR, COMPUTER SCIENCE, SRM INSTITUTE OF SCIENCE AND
(61 Pt NA TE;:HNOLOGE, KATTANKULATHUR, CHENGALPATTU, TAMILNADL-603203 Chengapatty -~~~
o : 5)Mr. M. VIGNE:
Filing Date Address of Applicant :ASSISTANT PROFESSOR, KARPAGAM ACADEMY OF HIGHER EDUCATION, COIMBATORE
(62) [F’i'l‘i’f"ggf’*pp““"'m Number A TAMIL NADU-641021 Coimbatore
9 : 6)Dr.V.MURUGESH
Address of Applicant :PROFESSOR & HOD, CIVIL, JCT COLLEGE OF ENGINEERING AND TECHNOLOGY |,
COIMBATORE , TAMILNADU - 641105 COIMbatore w—rrrrorrrr —rrrrrrrre
7)Dr. P. PITCHANDI
Address of Applicant :PROFESSOR, MECHANICAL ENGINEERING, PSN COLLEGE OF ENGINEERING AND
TECHNOLOGY, TIRUNELVELI, TAMILNADU- 627152 Tiftnelveli ---—wermrer ~-—errrrrrs
8)Mr. JITENDRA NARAYAN WADADKAR
Address of Applicant :HEAD OF DEPARTMENT & ASST. PROFESSOR , FIRST YEAR ENGINEERING , G H RAISONI
INSTITUTE OF ENGINEERING AND BUSINESS MANAGEMENT , JALGAON, MAHARASHTRA 425001 Jlgaon - -
9)Prof. SHREE RAM AGRAWAL
Address of Applicant :ASSISTANT PROFESSOR, MATHEMATICS (APPLIED SCIENCE), FIRST YEAR ENGINEERING, G H
RAISONI INSTITUTE OF ENGINEERING AND BUSINESS MANAGEMENT, JALGAON, MAHARASHTRA- 425001 Jelgaon
10)Mr.VISHAL ISHWAR TELI
Address of Applicant :ASSISTANT PROFESSOR, FIRST YEAR ENGINEERING, GHRIEBM JALGAON, MAHARASHTRA-
425007 Jalgaon ----------- ======-----
11)Mr.SHAIKH AATIF AHEMAD NISAR AHEMAD
Address of Applicant :ASSISTANT PROFESSOR, FIRST YEAR ENGINEERING, G.H.RAISONI INSTITUTE OF
ENGINEERING AND BUSINESS MANAGEMENT, JALGAON (M.S), CHOPDA , MAHARASHTRA -425107 Jalgaon -—--—------
12)Mr ABHIJEET DAS
Address of Applicant :RESEARCH SCHOLAR, DEPARTMENT OF CIVIL ENGINEERING, C.V. RAMAN GLOBAL
UNIVERSITY, BHUBANESWAR, CUTTACK DI SHA-753008, INDIA Bhubaneswar
(57) Abstract:

ABSTRACT Home power generation using combination of solar panel and wind mill This paper aimsto explore the potential benefits of the combination of photovoltaic (PV) panels and wind turbines for home power generation. Specifically, the costs of installing such
asystem are considered, with a focus on the possible economic benefits for residential customers. Additionally, areview of recent research is conducted to identify the key efficiency, capacity, and reliability issues related to PV/wind systems. The main findings from
this research show that with the right combination of PV/wind, a household could save an average of 43% off their electricity bill. The cost of such a system appearsto be roughly on par with traditional rooftop solar, but solar/wind systems are likely to perform better in
areas with high electricity rates. Furthermore, solar/wind installations can become more cost-effective where summer pesk loads are high and utilities offer time-of-use tariffs. Lastly, the combination of PV and wind provides a higher level reliability and capacity than
traditional rooftop solar. Despite the numerous benefits, Pv/wind systems are subject to anumber of challenges, notably related to cost, maintenance, and local weather/conditions. This paper highlights these challenges, but ultimately findsthat for theright
circumstances, a PV/wind installation can offer significant economic and environmental benefits for residential customers.

$ PV svey el Contrnile
p Yy >
44 d PC losey

.

AL ‘ot

Banary b | Iteeties
sr-lt.\n.l..tr ﬂ |

Fag | Proposed mnovation model

No. of Pages: 11 No. of Claims: 8

':- -.'l £ o
T ., )
R‘x b, .af-:r"’“'

The Patent Office 23 1 ZORBCTEER, 72390
Yashoda Technical Campus

Satara




(12) PATENT APPLICATION PUBLICATION (21) Application N0.202341055303 A
(19) INDIA
(22) Date of filing of Application :17/08/2023 (43) Publication Date : 01/09/2023

(54) Title of theinvention : Selection of Optimal location and capacity of EV charging station

(71)Name of Applicant :

1)Dr. RAMANA PILLA

Address of Applicant :PROFESSOR & HEAD, ELECTRICAL AND ELECTRONICS ENGINEERING,

GMR INSTITUTE OF TECHNOLOGY, GMR NAGAR, RAJAM, VIZIANAGARAM DISTRICT - 532127,
ANDHRA PRADESH VIZIANAGARAM -----mmeeee ommmmeeeee

2)Miss. Jyoti Mohan K harade

3)Dr.S.Boobalan

4)Devendra Parmar

5)Dr. K. Rajalakshmi

6)Dr. Najmuddin Moulaali Jamadar

7)Mr.J. LOGESHWARAN

8)Mr. Amit Bhimrao Jadhav

9)Mr. Amol Ramchandra Sutar

10)Mr.Prashant Shivajirao Mali

11)Digvijay B Kanase
Name of Applicant : NA
Address of Applicant : NA
(72)Name of Inventor :

1)Dr. RAMANA PILLA
Address of Applicant :PROFESSOR & HEAD, ELECTRICAL AND ELECTRONICS ENGINEERING, GMR
INSTITUTE OF TECHNOLOGY, GMR NAGAR, RAJAM, VIZIANAGARAM DISTRICT - 532127,

(51) International classification :G06Q0010060000, B60L 0053300000, B60L 0053630000, ANDHRA PRADESH VIZIANAGARAM -----nmeeme comeeeeee
G01C0021340000, HO2J0007000000 2)Miss. Jyoti Mohan Kharade
(86) International ApplicationNo  :PCT// Address of Applicant :Assistant Professor, Electrical Engineering, Annasaheb Dange College of Engineering
Filing Date :01/01/1900 and Technology, Ashta, Maharashtra- 416301 Ashta ----------- -----------
(87) International PublicationNo  : NA 3)Dr.S.Boobalan

(61) Patent of Addition to NA Address of Applicant :Professor & Head, EEE, Mohamad Sathak Engineering College, Kilakarai, Tamilnadu-
Application Number :NA 623806 Kilakarai ----------- -----------
Filing Date : 4)Devendra Parmar
(62) Divisional to Application ‘NA Address of Applicant :Assistant Professor, C U SHAH COLLEGE OF ENGINEERING & TECHNOLOGY .,C
Number :NA U SHAH UNIVERSITY, WADHWANCITY, SURENDRANAGAR, GUJARAT, India SURENDRANAGAR
Filing Date e

5)Dr. K. Rajalakshmi
Address of Applicant :Associate professor, ECE , kings engineering college, Chennai, Tamilnadu Chennai -----

6)Dr. Najmuddin Moulaali Jamadar
Address of Applicant :Associate Professor, Electrical Engineering, Y ashoda Technical Campus, Satara,
Maharashtra-415015 Satara ----------- ======-----

7)Mr.J. LOGESHWARAN
Address of Applicant :Research Scholar, Department Of Electronics And Communication Engineering, Sri
Eshwar College Of Engineering, Coimbatore- Tamil Nadu Coimbatore ----------- -----------

8)Mr. Amit Bhimrao Jadhav
Address of Applicant :Assistant Professor, Electrical Engineering, Annasaheb Dange College of Engineering
and Technology, Ashta, Maharashtra- 416301 Ashta ----------- -----------

9)Mr. Amol Ramchandra Sutar
Address of Applicant :Assistant Professor, Electronics and Telecommunication Engineering, Finolex Academy
of Management and Technology, Ratnagiri. Maharashtra- 415639 Ratnagiri ----------- -=---------

10)Mr.Prashant Shivajirao Mali
Address of Applicant :Assistant Professor, Electrical Engineering,, Annasaheb Dange College of Engineering
and Technology, Ashta, Maharashtra- 416301 Ashta ----------- ---==------

11)Digvijay B Kanase
Address of Applicant :Assistant Professor, Electrical Engineering, Dr. D. Y. Patil Institute of Technology.
Pimpri, Maharashtra-411018 Pimpri ----------- -----------

(57) Abstract :

ABSTRACT Selection of Optimal location and capacity of EV charging station The deployment of Electric Vehicle (EV) charging
stations across cities is of increasing importance in order to create a more sustai nable mode of transportation. The selection of the
optimal location and capacity of the charging stations is a major concern for the EV industry. Different decision-making approaches
have emerged in the past to effectively address this problem, and the Data Envelopment Analysis (DEA) isamong the most promising
ones. DEA isanon-parametric approach which incorporates performance measures to determine the best solution. It has shown to
effectively identify the best allocation of resources viaits efficiency scores in order to determine the optimal location and capacity of
the EV charging stations. Moreover, DEA can be manual or automated, allowing the user to select the exact specifications of the
problem based on their requirements. This paper aims to discuss the selection of optimal location and capacity of EV charging stations
using DEA.
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ORIGINAL

ﬁ/No : 130340

HR I
GOVERNMENT OF INDIA

THE PATENT OFFICE

% GSIhOT H THTOTIS

CERTIFICATE OF REGISTRATION OF DESIGN

SoTi2 §. / Design No. : 352741-001
aRi@ / Date : 08/11/2021
URERedT dRIE / Reciprocity Date*

397/ Country

T fpar Sirar @ T dere gfa & affa fesieT S PORTABLE MEAT CHOPPING MACHINE &

Gefeg 8, &1 Goieeor, 9o 31-00 § 1.Mr. Najmuddin Moulaali Jamadar 2. Dr. Imran Moulaali
Jamadar 3.Mr. Shrihari Dilip Khatawkar 4.Mr. Manoj Namdeo Rathod 5.Mrs. Neha Sangram

Patil 6.Mrs. Suhani Najmuddin Jamadar & 9 ¥ SWw™ €& iR di@ § & o T B

Certified that the design of which a copy is annexed hereto has been registered as of the
number and date given above in class 31-00 in respect of the application of such design to
PORTABLE MEAT CHOPPING MACHINE in the name of 1.Mr. Najmuddin Moulaali Jamadar 2.
Dr. Imran Moulaali Jamadar 3.Mr. Shrihari Dilip Khatawkar 4.Mr. Manoj Namdeo Rathod
5.Mrs. Neha Sangram Patil 6.Mrs. Suhani Najmuddin Jamadar.

feTge afef=a™, 2000 qT fesTE 7w, 2001 & AN FEUMl & FIER Hl

In pursuance of and subject to the provisions of the Designs Act, 2000 and the Designs Rules, 2001.

T
[ fl'qj‘v ] TR
; | et
RS % ari/Date of Issue : 07/03/2023 LR (REERIR e o e e |l e

Controller General of Patents, Designs and Trade Marks

TRERET T (A S 2Y) e agai 39 & W W TR,
e o e & R B orfi, dfe adt ) o < . k, A T
o A B R0 T A R Bl 5L D

*The reciprocity date (if any) which has been allowed and the ] oy 1 of
Registration, and may under the terms of the Act and Rules, | E‘ R E‘:TD R oceedings

or for obtaining registration abroad.
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Welcome T Sahila

(@]

e

Controller General of Patents, Designs &

Trade Marks 3
CP-2, Sector V, Salt Lake City, Kolkata-700091 e INTELLECTUAL
Tel No. (091)(033) 23671945-46 Fax No. 033 23671988 PROPERTY INDIA

E-mail: kolkata-patent@nic.in PATENTS | DESIGNS | TRADE MARKS
Web Site: www.ipindia.gov.in wElE W GEOGRAPHICAL INDICATIONS

G.A.R.6
[See Rule 22(1)]
RECEIPT
Date/Time 21/06/2023
To User Code: Sahila
T Sahila
User Name: T Sahila
20-20 D, Main Road Kinnikannan Vilai
Agasteeswaram Post Kanyakumari
CBR Detail:
Sr. Ref. No./Application App. Amount C.B.R. Form Remarks
No. No. Number Paid No. Name .
1 388721-001 1000 207705 |FORM 1 Solar Robot system
Solar Charging station for Electric
2 388722-001 1000 207705 |FORM 1 Vehicles
3 388723-001 1000 207705 |FORM 1 Blood Cancer Detection Device
4 388724-001 1000 207705 FORM 1 WIRELESS MESSENGER
5 388725-001 1000 207705 |FORM 1 Automatic Guided vehicles
6 388726-001 1000 207705 FORM 1 E-WASTE DISCARDER
7 388727-001 1000 207705 FORM 1 VEHICLE SECURITY SYSTEM
TransactionID Payment Mode Challan Identification Number Amount Paid Head of A/C No
D-0000059513 Online Bank Transfer 2106230002115 7000.00 1475001020000001

Total Amount: X 7000
Amount in Words: Rupees Seven Thousand Only

Received from T Sahila the sum of ¥ 7000 on account of Payment of fee for above mentioned Application/Forms.
* This is a computer generated receipt, hecnce no signature required.
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12/12/23, 4:10 PM Design Application Status

.E NTELLEC TLLAL
PROPERTY IMDLA &

PATENTS | DFNOAS | TRADE MARKS IR A Deparirmend of ydustrial Podicy ard Fromotion

EOCERAFHICAL INHCATIONS SOVERNRMENT OF IDdA Wnisy of Cosnmence and bnidesiny

Contraller Genersl of Patest, Desipas sad Trademari:

Design Application Details

Application Number:
388722-001

Cbr Number:
207705

Cbr Date:
21/06/2023 09:02:06

Applicant Name:

1. Dr. RISHABH DEV SHUKLA 2. SANKALP VIVEK GIRIDHAR
3. Dr. ARADDHANA MANISHA ARVIND DESHMUKH
4. Dr. NAJMUDDIN MOULAALI JAMADAR 5. Dr. RAKESH KUMAR

6. Prof. THAKUR PRANAV KUMAR GAUTAM 7. SIMERPREET SINGH
8. Dr. V.KANNAN

Design Application Status

Application Status:

Examination Report has been Generated ,Online Reply Document Recived(FER generated on
17/08/2023)

Back (/DesignApplicationStatus/)

Disclaimer: Application status is available for the application filed on or after 1st April 2009 with application no 222230.The
information under " Design Application Status” is dynamically retrieved and is under testing, therefore the information retrieved by
this system is not valid for any legal proceedings under the Design Act 2000. In case of any discrepancy you may contact the
appropriate Patent Office or send your comments to following email IDs:

Design Office, Kolkata : controllerdesign.ipo@nic.in
Controller General of Patents, Designs and Trademarks
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